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DREX MAGICA STUDTDS
GETTING STARTED
How to Use This Guide

1.Choose one real task you would genuinely like to complete.

2.Read the foundational chapters hefore jumping into the examples.
3.Adapt the bracketed prompits to your own situation.

4.Review every result for accuracy, relevance, tone, and privacy.
5.5ave only the prompits and processes that consistently help you.

Choose a first task

Good first tasks are specific, low-risk, and easy for you to evaluate, Examples include organizing
meeting notes, drafting a polite follow-up email, comparing three ideas, creating a weekly meal
list, or outlining a presentation from information you supply.

Avoid starting with...

0 A decision with serious legal, medical, financial, or safety consequences,
0 A huge project with no clear finish line,

[l Confidential client, employee, or family information.

0 A request to make an important decision entirely for you,

My first practical task:




RN MAGICA STVRGS
WORKRODK
Build My Five-Part Instruction

CONTEXT = What should the assistant know?

GOAL — What specific resuli do | wani?
AUDIENCE — Who will use or receive it?

REQUIREMENTS — What must be included, preserved, avoided, or verified?

FORMAT — How should the result be presented?

DEIX MAGICA STUDOS
CHAFTER 8

Al for Creative Work

Practical applications

01 Organize ideas you have already developed.

71 Compare passible siructures or producibon approaches,

01 Creare a production checklist or visual brief,

0 Review continuiry and corsisiency.

{1 Generaie rescarch questions.

01 Flan the stages of & large creative project.

1 Adapt project information for different collaborators.

{1 Track decisions without confusing suggestions with canon.

Creative arganizer

¥ ams the originator ard asthor of (his project, Use saly the sotes § provide, Organize them imo
confirmed deckdons, open questions, and possible next tasks. Do not invent characters, lore, facts, or
creative direction. Label amy optional suggestion clearky a5 a suggestion.

FROTECT AUTHOSSHIF

Your concepts, characters, worlds, voice, and decisions remain yours. Record your source
material and final cholces. Use Al as an instrument for crganization, exploration, or
production without allowing its suggestions to overwrite your authorship.

DEEX MAGICA STVRHS
CHAPTER 7

Al for Career & Professional Work

Practical applications

[Tallor a résumi using genuine experience.

OPrepare examples for interview questions.

[Write or improve a professional biography.

nouakine a presentation from supplied material,

repare for a meeting or difficult conversation.

ILearn unfamiliar terminalogy.

DOrganize a job search or prafessional-development plan.
ITurn years of experience into a consulling offer.

Experience invenlory

Interview me about my professional experience. Ask one qeestion a1 a time about responsebilicies,
meddarable pedulls, dilficull problemi. peaple served, and kndwledge | can teach, Alter ten queiliond.
organize the answers into drengths and podiible tervice areas. Do nol iFvenl schisvements.

Accuracy rule

Al may improve how you communicate your experience. [t should never create degrees, jobs,
eliens, accomplishments, or skills you do net possess. Read every line before submitting
prafesskonal matorial.

DEEX MAGICA STVRHS

RAVIGATION
Contents

L | Welcome: Begin With What You Already Know |
“ | what Generative A1 Actually Does

s | Start With a Result, Not a Toal

s | The Five Pars of a Useful Al Instriction |
Lid | Prompting bs a Conversaticn |
L How 1o Recognize a Weak Response

o Al for Buasiness

L Al for Career and Professhonal Wark

L l Al for Creative Wark: |
1o | Al Tor Everyday Life

11 | Privacy, Accuracy, ard Verification |
az | Froteciing Your Volce and Jodgnent

FE] | The One-Waorkflow Meibod

M | Your Seven-Day Praciboe Flan

5 | Ten Rewsable Starier Prompls

% 1 Waorkbook Pages |
= | Private Guidance |
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CHREE I MLACRECA, | THE CLIENT ACCURSITON SYSTEM

WELCOME

You purchased this workbook because you are good at what you do and the right clients are not finding you
consistently. That is the problem this workbook solves. You will recere fnig complete Al control systoms that
produce e specific documents you can uss Hhis weak.

Each systom in this workbook is bult according io the ften-condiion Prompt Conirol Framework of the Drex
Magica method. Every condition is already flled. Nothing is leflt for the Al o guess. You supply your specific
situation i the [YOUR INPUT] Gelds. The Al busids. from: thene.

By the time you finish System 5 you will have a complete client acquisition operation: a precise ideal client
delinition, a visibilty plan buslt around where they actually search, a Linkedin intelligence profile specific
enough to find 20 real people today, a Signal Message ready o send, and a 30-day seguence with a named
result by day 30.

HOW TO USE THIS WORKBOOK

Run the systems in order. System 1 theowgh System 5. Each system ashs you lo paste content from the

previous one nlo its inpul Helds. Skipping ahead produces weaker oulput.

For cach system: read the pain point and the input Hiekd instructions. Copy the: full prompt block. Opan your Al
tool and star a new conversation. Paste the full prompl. Replace the [YOUR INPUT) fields with your specific
information. Send il Read the outpul canchully. Save it You will use it in the next System.

Do ol surmmanze o sharben ihe prompl. Every condition in the block i there for a reason. A shorlened prompl
produces a shoner, less precise oulpul.

QUESTIONS AND SUPPORT

The FAQ addresses the most frequently asked guestions about operaling the syslems. For anything the FAQ
does nol answer, email drexmagica &gmail com with CLIENT ACCLISITION SUPPORT in the subject Enae.

chenl acquisition operafion fuiher, s available through the Oracle Clanty Session and the Al Siralegy
Consultancy. So¢ the final page for dotails.



THE CLIENT ACQUISITION SYSTEM

A Drex Magica Prompr Workbook

Patien. Direction. Purposs. The Answer |8 given.
TABLE OF CONTENTS
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YOU DON'T
CHASE
CLIENTS.

YOU ATTRACT

THEM.
YOU ARE
BECOMING

IMPOSSIBLE TO

OVERLOOK.

The Client Acquisition System

Concept development, business writing, Al

prompt-system architecture, workbook structure,

visual direction and publication design.

SYSTEM 2

THE IDEAL CLIENT DEFINITION

I need io soe wha Fm roally bulding for, how thay make
and what makes and take a closer look.”

WELCOME

o prrchased This workbook beawi you B good al mhal you 85 and the fight chents are not finding you
COnBEENEY. THAT i tha protriim thil warb-u0h Sohvid. You mill redarrd Bk COMGMG Al Sonvel Syabms thal
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Each wystom in s workbook i bult scoonding B0 T Sen-oondon Frompd Contsol Framework of T D
Magca method. Every condton is aineady iled, Mothing is left fr S0 A1 10 guoss. You Supply your Specis
Bigalion bn B [VOUR INPUT] falds. The Al bulds bom B,

By the B you firish Syulnem § pou will have 8 compinte chant soquadtion aperalicn: & prociss idaal dienl
definition, & viitsbty plan Budl astnd whene they Scsaly saaich, & Linkedin isteligance profis speciic
encugh 10 Bind 30 real peapis teday, & Signal Message ready 10 send, snd & 30-day sequonce with a named
it by iy 3.

HOW TO USE THIS WORKBOOK
Flen in order. System i ks you 1
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For ach syster: nead the pain poist nd the input feld inscions. Copy the lull promet block. Gpen your Al
1ol and stan & new comeesation. Pasio the ful promee. Replace the [VOUR INPUT] flds with your speciic
inlermaten. S i Midd T culpu? canatully. S il You will i & it B el dyideen.

Da sharten g promge i ha oo i thas ot 3 reason. A, shortinasd prompt
Deoeduces. & shorer, s pracins cutpat

QUESTIONS AND SUFRORT

The FAQ wadrosses the Mot kequendy dsked Quostons bout Opsatng T Kpsems. For mything the FAD
doas not answer. emad drexmageca 8gmad com with CUENT AGCLESITION SUPPOAT in e subject bne.
Flaponas within S8 hours o0 DRSS 0878,
Cusdange bayond the worbaoh, ncheling IS mUlion of youl oulpuls, ABlege Setisions, nd buldhing youl
chorl Begaston opbabon fumhei, i svilable Beough the Oaele Clasty Sesson and the Al Stategy
Consuancy See the Fnal page bor detads.
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A Prompt Is Not A Sentence



Every day, millions of people type something into a language model and then feel vaguely disappointed
when the cutput comes back flar, generic, or wrong...oh 3o wrong. They try again. They attempt 2
slight rephrase. They get a slighdy different version of the same dull, malformed image, or 2 basic
answer, and then recognize something is definitely off. Then they conclude that Al is overhyped, or
maybe, they need to try another Al, there are so many.

Your clarity and creativity make the difference

A language model is not a search engine or 2 mind reader. It is a collaborative creative partner, a system
that responds o the quality of the inpur you give it. Give it a sentence, it retums 2 sentence’s worth of

thought. Give it 2 system, it returns a system’s worth of ourpaut.

Most people give it 2 sentence and expect 1o see what is in their head. Rarely works our that way. Owver
many iterations of an ongoing project a directing system becomes necessary vo build a consistant result
and less drift going forward.

This manual exists because the gap between what Al can do and what most people get from it is more

than a technology gap. It's a direction gap. The tool is powerful. The operator must learn to direct it

Weak prompis describe what you want.
.-..:g%@.....
Gold-level prompis direct the ouiput.

There is a difference berween du::ﬁhin;.ldﬁtin:lricm and giving someone cxact coordinates, a
vehicle, a fuel load, and a time of arrival. The first is 2 wish on a hope and a prayer. The second isa

system.
That is the doctrine.

Everything in this manual builds from this foundation.

A PROMPT B NOT A SNTIENCE . TRE BRI MRS FILLIYREANLIAL



When Generic Prompt Packs Fail You
You Don't Need More Prompts. You Need a Method.

=S8

A prompt pack gives you a fishing rod. It does not teach you to hook the fish on the line.

There is no shortage of prompr packs. The interner is full of them. One thousand prompes for markevers.
Five hundred prompes for coaches. The ultimare ChatGPT prompr library. Two thousand copy-paste
templates for every occasion. They often collapse and fall short for the same reason.

The fix is not a better prompt pack.
When you copy-paste a prompt written by someone else for a different goal, a different audience, a different
contexr, and a different quality standard, you ger ourpur shaped by their thinking. not yours. The prompe does
not know your voice. It does not know your client. It does not know whar “good” looks like inside your business.
The second problem is that prompr packs train dependency, not skill. Every time you reach for someone elic’s
template instead of building your own, you confirm to yourself that you cannot direct the Al without help.

The fix is a method for building your own.

After six months of prompe packs, you are no better at prompring than you were on day one. The third problem is
specificity. Vague prompes produce vague outpur. A prompt written for thousands of different users acros
thousands of different contexts has to be basic enough to apply to all of them. Which means it applics well to
none of them. This manual is about making you the best prompt writer you can be. One with 2 system and 2
method.
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Opening Manifesito

e
The AI Is Not the Problem.

YOU Are Not the Problem.
Lack of CLARITY is the Culprit.
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frerate with purpose. Change owe varkable. Learn owe lever.

Who is the Word Warrior?

The Word Warrior is bom of fire.
Hie is: the creative discipline behind che Codex.

He represenas the moment a creator stops hoping the image will appear and begins
irecting is into existence. He is the part of the astist that learns to see clearly, choose
deliberutely, and speak with enough stnscewre that a vision can cross from imaginasion
inzo form.

The Word Warricr cxists becanse every creator walks a difficult road.
Thair path is to Forge abcad on the rosd to expanded creativity. It is paved with
uncertainty, procrastination, frar, sclf-doube, unfinished work, dissraction, perfoctionism,
and the private walnerability of making something that did nos exist before.

The Wiard Warsar seci fisst.

Then be writel,
Then be direces.

He is the guide at the edge of the Codex, reminding every creator that cinematic language is
st eerved Fof institutions, studsas, of gatckeepers. It belongs to those willing 1o lear it
pracrice it, wiehd it wich parpose, and thare cheir vision wich the world.

The bartleficld is noc the page.

The bunclefield is the minsd.

And the Word Warrior docs not retrear.
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